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Valuing the Global Interactive
Gambling Market

Gross Gambling Yield of Total Global Interactive Market (€bns)
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Overall Gambling Market

Global Gambling Market GGY (€bn Land-based and Interactive)
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Compared to other industries

Betting/Lottery

Shares, Insurance and Financial ...
Food & Groceries

Computer Hardware

Computer Software
Electronic EQuipment

Film & Music
Tickets
Household Goods
Books/Mags 39%
Clothes 41%
Travel 42%
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Interactive Gambling Growth by

Vertical
Interactive GGY by Product 2006 - 2012e (€bn) mmm
Betting 5.5 5.8 7.0 7.3 8.1 8.9 9.4
Poker 23 23 2.7 34 38 4.4 4.7
Casino 3.1 2.6 35 40 4.5 5.1 54
Bingo 0.5 0.8 1.2 1.4 1.7 1.8 2.0
Skill-Based, Commercial Lotteries and Other Gaming 0 3 0 5 0 6 0 8 1. 0 1.1 1. 2
State Lotteries
mmm
Betting 17.8%  49%  208%  42%  122%  9.5% 5.9%
Poker 215%  -19%  198%  250% @ 120%  155%  6.2%
Casino 407%  -163%  378%  135%  13.7%  111%  7.1%
Bingo 726%  462%  47.4%  166%  215%  115%  7.0%
Skill-Based, Commercial Lotteries and Other Gaming 36.6%  55.6%  181%  404%  184%  16.5% 9.6%
State Lotteries 420%  355%  257%  195%  18.6%  144%  12.6%

Source: H2 Gambling Capital April 2010



Key Trends by Each Vertical

Sports betting — Live betting, innovation and
mobile finally getting traction

Poker — Mature markets more difficult, growth
through deregulation (ltaly, France)

Casino — Increased interactivity, live casino seeing
strong growth

Bingo — Continues to perform strongly and large
number of potential markets remain

State Lotteries — More & more lotteries moving
online



In Focus: Mobile Gambling

Mobile Gambling GGY 20092012 (€bn) | 2009 | 2010 | 2011 [ 2012 |

Betting 1569.0 1773.6 1979.7 2193.9
Gaming 105.5 189.6 273.9 371.5
Lottery 139.7 203.4 273.7 358.3
Total Mobile Gambling | 1814.2 | 2166.6 | 2527.2 | 2923.8
Betting 14.0% 13.0% 11.6% 10.8%
Gaming 64.3% 79.7% 44.5% 35.6%
Lottery 88.0% 45.6% 34.6% 30.9%

Mobile Gambling Growth 19.8% 19.4% 16.6% 15.7%

Source: H2 Gambling Capital April 2010

* Mobile Betting: Japanese mobile betting market is huge — worth €1.16bn (JRA) and
is larger than Japenese online betting market.

* iPhone has changed the landscape — Mobile starting to become driver for European
operators — watch out at the upcoming World Cup

* Other verticals (Casino, poker & bingo) further away but watch this space.

* Why mobile is so important: Consumers using mobile more and will be key for new
emerging markets given nature of infrastructure



Thank you

Gavin Kelleher, H2 Gambling Capital
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